





Arizona Population

2000 Census — 5.1 Million People

 63.8% White, non-Hispanics
Le/id e 25 3% Hispanics

e 5% American Indian

e 3.1% African American

e 2% Asian
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Food Stamp Participants in Arizona
Y 2002

Race/Ethnicity
38.0% White, non Hispanic
27.3% Hispanic
elid  6.7% African American
14.2% Other
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Food Stamp Participants in Arizona
ecember 2003

e 535,187 Participants

e $89.21 Average Monthly
nesid  Allotment/Person
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e $47.7 Million/Month Coupon
Issuance




Food Stamp Participants in Arizona
Y 2002

Poverty Status
e | ess than 50% FPL — 48.7%

Le/id e 51-100% FPL — 40.4%
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e Greater than 101% FPL — 10.9%




Food Stamp Participants in Arizona
Y 2002

Age
20.5% Preschool Children
37.9% School Age Children
aeihd 37.2% Nonelderly Adults
firizona Nulrition Nelwork 44% Elderly




Arizona Food Stamp
overty Penetration

December 01 - 48.8%
Number of Recipients — 357,834

December 02 — 57.9%
i Ml TEu Number of Recipients — 436,453
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December 03 — 67.6%
Number of Recipients — 535,187




Arizona Nutrition Network
Istory

e 1995 USDA “Round 1” Network Fundint
e First Approved FSNE Plan late FY98
e First Interventions September 1999

e liud e Initiated Local Incentive Award
Program FYO1
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Arizona Nutrition Network
Istory

e Strong Support and Involvement from
State Food Stamp Agency

e |Integrated efforts with Cooperative
Extension

e Coordinated social marketing and
community education efforts
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Arizona Nutrition Network
ISSION

To shape food consumption in a
positive way, promote health, and
reduce disease among all people
living In Arizona.
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Arizona Nutrition Network
Key Directions

e Strengthen the Network

e |Increase visibility of the Network
e |Increase funding

Le/id e Evaluate efforts

 Promote healthy food choices
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FY04 Budget

State/Local Share $ 6,814,293
Federal Share $ 6,814,293
firizona Nulrition Nefuork TOtaI $13,628,586
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FYO4 State/Local Funds

Local Incentive Award Program -
$6,330,427

@71« Arizona Department of Health Services -
firizona Nutrition Netuork $483’866
— Community Nutrition Program: $326,247
— Nutrition and Chronic Disease: $157,619




Network Partners

e Matching
e Supporting
e Community

neplid
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Local Incentive Award Program
atching Partners

34 LIA Partners

e 15 School Programs

e 5 Tribes

vmounn ek ® 9 County Health Departments
e 3 City Governments

e 3 University Programs

e 3 Community Agencies
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Funds to Expand Nutrition Education
In Communities

$3,655,554




Key Nutrition Issues —
ealthy Arizona 2010

e Healthy Weight
e Fruit and Vegetable

Intake
5 Hﬁ@i — CaICium
firizona Nulrition Netuork Consumption

e lron Intake
e Food Security

e Breastfeeding
e Folate
e Food Safety
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firizona Nulrition Network &

Strategic Nutrition Action
lan (SNAP)

Childhood Obesity

Arizona Department of Education
Arizona Nutrition Network
Arizona WIC Program

Commodity Supplemental Food
Program

Farmers’ Market Nutrition Program
Navajo Nation WIC
Inter Tribal Council of Arizona WIC



FY 04 Network
utrition Priorities

e 5 a Day
e 1% or Less Fat Milk
e Physical Activity

neplid

firizona Nulrition Nelwork




FYO4 Nutrition Priorities

Long-term efforts to promote
behavior change

Primary prevention of chronic
np/id | diseases

Essential behaviors to slow the
Increase In overweight children
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Arizona Nutrition Network

Linkage of
Social Marketing

meplid and
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Community Education
Approaches




Target Audience

Food Stamp Eligible women,
approximately 30 years old,
heads-of-household, Anglo or

e7is  Hispanic, with young children.
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Focus Groups

e Adults

e Household Income Below Federal
Poverty Level

2112 o Ten groups - Women with Young
Children

e Two groups — Senior Citizens
e Conducted in English and Spanish




Focus Group Survey

e More than 75% participate in a
food assistance program

e Of those that participate:
np/id 50% Food Stamps

40% WIC
37% Free Breakfast/Lunch
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Focus Group Survey
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Focus Group Survey
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Social Marketing Campaign
hysical Activity: January-ApFil

melid
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Social Marketing Campaign
%0 or less Fat Milk: May-August
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Social Marketing Campaign
a Day: September-December
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Social Marketing Campaigns

e 30-Second TV Ad

~un Food News

e Poster

e Community Tool Kit

e Event-in-a-Box

e Nutrition Education Items



Social Marketing Campaigns

e \ebsite

e Billboards

w76 | COMIC BOOK

e Toll Free Number
e Public Relations
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Bobby B. Well
“Take 1t from me” . ..

neplid
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Fun Food News
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firizona Nulrition Nelwork
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For more Information: Para mas informacion:
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Website

melid

firizona Nulrition Nelwork

atwellbewell.org
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what's cookin'
meet Bobby B.

let's play!

lowdown

That's 9 a Pay!

Have a healthy diet. Eating five or
more servings of fruits and
veqgetables daily helps keep you
fit and healthy. So eat plenty of
fruits and vegetables along with
having a physically active lifesbde.
Hot only is 1t fun, you'll feel great
Tor it!
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Billboards
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Television Ads

 Bobby B. Animated Ads
e English and Spanish
 Visit “eatwellbewell.org”

L a4 f{ 9
oalld Select “Resources
5 a Day
Go Low

Physical Activity




Evaluation Activities

e Network Survey

e Formative Evaluation
e Process Measures
e iniin etk @ QUItCOME Measures
e Evaluation Report
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FYO3 Process Measures

e 392,365 Direct Contacts
e 52.3 Million Indirect Contacts

 « 634,492 Nutrition Education
—BLLE - Materials Distributed




FYO3 Formative Evaluation
essage Recall

e Focus Groups

Children 5-7, Children 8-12, and
their Moms

Le2sid 19 children, 19 moms
e 47% of the children had

awareness of Bobby B. Character
Or a previous campaign message




FYO3 Formative Evaluation
essage Recall

Recall “Make Your Move” TV Ad

e 40% of younger children
firizona Nutrition Netuork ™ < 56% Of Older Children
e 449 of the mothers
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Evaluation Survey

e Ongoing evaluation of statewide
Network nutrition education
efforts

g7 © Includes seven modules utilizing
s it Tework'=— - gFjpA@rHY existing sets of questions

e Conducted at randomly selected
sites serving low-income families

e Trained Bi-lingual Interviewer




Evaluation Survey

Core Modules
Food Security
Dietary Quality
nelid Demographics
Awareness of Network Messages
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Evaluation Survey

Rotating Modules
~ood Safety
Physical Activity

nepfid ~00d Resource Management and
firizona Nulrition Nlefuork . .
Shopping Behaviors




FYO3 Evaluation Survey
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420 Surveys Completed
e 100% Food Stamp Eligible
 69.3% Between 20-39 Years Old
e 46.9% Incomes Less than $10,000
e 45.5% White, Non Hispanic
e 56.2% Hispanic
e 94.8% Female
e 636 Children
48.7% less than 5 years of age



FYO3 Evaluation Survey

e 49.50906 Food Secure

e 33.5% Food Insecure without
Hunger

2112 o 169 Food Insecure with Hunger

e 1% Food Insecure with Severe
Hunger




FYO3 Evaluation Survey

Among All Participants:

8 61% Reported seeing one or more
H”{ni‘ﬂﬁ“ﬁf%m network message or material




FYO3 Evaluation Survey

Among participants that had seen
messages or materials:

apiogd IS 69:9% PoOster
firizona Nulrition Nlefuork - 749% Fun FOOd NeWS
e 65.0% Hunger Does Not Discriminate
e 92.5% 5 a Day Brochure




FYO3 Evaluation Survey

Reported adeguate moderate
physical activity:

Hrﬂaﬁirﬁﬁerk 781% HiSpaniC
21.9% Non-Hispanic




FYO3 Evaluation Survey

Type of Milk Consumed:

e 6.2% No Milk

prid e 42.9% Whole Milk

e 38.6% Reduced Fat (2%) Milk
* 6.9% Low Fat (1%) Milk

e 2.4% Nonfat/Skim Milk
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FYO3 Evaluation Survey

Among participants that had seen the
Network logo:

63.8% > 5 or more servings of
fruits/vegetables per day
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Among participants that had not seen the
Network logo:

52.3% > 5 or more servings
of fruits/vegetables per day




FYO3 Evaluation Survey

Respondents that participate in leisure-
time activity:
82.1% > 5 or more servings
of fruits/vegetables per day
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Respondents that do not participate In
leisure-time activity:
17.9% > 5 or more servings of
fruits/vegetables per day




FYO3 Evaluation

Future Directions:

e Survey Annual Comparisons

e Survey Random Site Selection by
Rrizona Nulrilion Nelwork GeOgraphiC RegiOn

e Explore Utilizing Sales data
e Link With Other Programs
e Consider Innovative Methodologies

neplid
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